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JEAN-BENO ÎT ZIMMERMANN 368

14 Simulating code growth in Libre (open source) mode

JEAN-MICHEL DALLE AND PAUL A . DAVID 391

Part V How e-markets perform 423

15 Economic insights from Internet auctions

PATRICK BAJARI AND ALI HORTAÇSU 425
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économiques et réglementaires, Dalloz, Paris, 2004).
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