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2 The humanist tradition 26

matt cherry

3 Humanism and culture: balancing particularity and

universalism among the world’s religions 52

greg epstein

4 A requisite journey: from business ethics to

economic philosophy 68

claus dierksmeier

5 The global economy from a moral point of view 84

stephen b. young

6 The implications of humanism for business studies 101

omar aktouf and w. david holford

7 Current trends in humanism and business 123

domènec melé

vii

© Cambridge University Press www.cambridge.org

Cambridge University Press
978-0-521-72762-4 - Humanism in Business
Edited by Heiko Spitzeck, Michael Pirson, Wolfgang Amann, Shiban Khan and Ernst von
Kimakowitz
Table of Contents
More information

http://www.cambridge.org/9780521727624
http://www.cambridge.org
http://www.cambridge.org


Part 2 Towards an integration of humanism and

business on a systems level 141

8 Towards a civilized market economy: economic

citizenship rights and responsibilities in service of a

humane society 143

peter ulrich

9 Development as freedom: individual freedom as a

social commitment 156

amartya sen

10 On corporate responsibility for human rights 175

klaus m. leisinger

11 The value shift: merging social and financial

imperatives 204

lynn sharp paine

12 The ugly side of capitalism: what the young generation

needs to combat 218

ulrich steger

Part 3 Humanistic management 227

13 Democratizing the corporation 229

allen l. white

14 Social entrepreneurship: a blueprint for humane

organizations? 248

michael pirson

15 Humanism at work: crucial organizational cultures and

leadership principles 260

claudia peus and dieter frey

16 Positive organizational scholarship: embodying a

humanistic perspective on business 278

miguel pereira lopes, miguel pina e
cunha, stephan kaiser, and gordon
müller-seitz

viii Contents

© Cambridge University Press www.cambridge.org

Cambridge University Press
978-0-521-72762-4 - Humanism in Business
Edited by Heiko Spitzeck, Michael Pirson, Wolfgang Amann, Shiban Khan and Ernst von
Kimakowitz
Table of Contents
More information

http://www.cambridge.org/9780521727624
http://www.cambridge.org
http://www.cambridge.org


17 Corporate sustainability as an indicator for more

humanism in business? A view beyond the usual hype

in Europe 299

oliver salzmann, aileen ionescu-somers,
and ulrich steger

18 Changing direction: corporations as ambassadors for the

environment? 309

oliver rapf

Part 4 The individual as a change agent for a humane

business society 329

19 Ethical codes at work 331

adrian henriques

20 The daunting challenges of globalization and the power

of individuals in cross-stakeholder networks for a

humanistic face of globalization 341

jean-pierre lehmann

21 The leader as responsible change agent: promoting

humanism in and beyond business 358

thomas maak and nicola pless

22 Quiet leadership – a way to sustainable positive change 375

joe badaracco

23 Everyone a changemaker: social entrepreneurship’s

ultimate goal 388

william drayton

24 Social business entrepreneurs are the solution 402

muhammad yunus

25 Concluding observations 413

ernst von kimakowitz, michael pirson,
heiko spitzeck, wolfgang amann, and
shiban khan

Index 428

Contents ix

© Cambridge University Press www.cambridge.org

Cambridge University Press
978-0-521-72762-4 - Humanism in Business
Edited by Heiko Spitzeck, Michael Pirson, Wolfgang Amann, Shiban Khan and Ernst von
Kimakowitz
Table of Contents
More information

http://www.cambridge.org/9780521727624
http://www.cambridge.org
http://www.cambridge.org

