Cambridge University Press

978-0-521-68238-1 - The Business of TV Production
Craig Collie

Index

More information

Index

3D animation, 74
3G mobile phone, 177
4:3 safe, 30, 223

A Current Affair, 388, 397

A Dangerous Life, 274

ABA, 41, 42, 45, 55

Abbott, Peter, 72, 131, 249

ABC

Australia, 40, 41, 45-48, 49, 50, 52, 57, 137,
138, 273, 291, 366, 368, 369, 370, 372, 373
United States, 11, 14, 20

ABC v Lenah Game Meats, 396

ABN, 205, 400, 402, 405, 408, 410, 411-412

Aboriginal Land Councils, 261

Above the Line costs, 279-284

Absolutely Fabulous, 83

accommodation, 270-271, 295

accrual accounting, 333

ACMA, 43, 45, 55, 393, 394

ACN, 205, 402

acquisition of programs, 137, 181-182, 185

Actors Etc. (TV) Award, 291

Actors TV Programs Agreement, 237, 289-291

AD’s Report, 216

advertisers, 11-12, 19, 43-45, 48, 55, 370, 371,
375

AFC, 102, 145, 154, 183, 186, 187, 260

AFC budget format, 101, 109, 239, 278-299, 335

AFTRS, 37

Against the Wind, 50

air travel, 266, 294, 308

AMCOS, 384

American Broadcasting Company see ABC,
United States

An American Family, 70

analogue switch-off, 25, 26, 56

animation, 75, 353-354

anti-siphoning regulation, 55

APRA, 360, 384

archive footage, 129, 191, 297-298, 345, 352-353

armourer, 329

art director, 231

Arts & Entertainment (A&E) Channel, 18

ASDA, 283, 385

Asia TV Forum, 186

aspect ratio, 29-30, 112, 222, 353

associate producer, 81, 96

ATPA see Actors TV Program Agreement

ATSC, 29

audience, 86, 109, 137, 248, 365-366, 369-370,
373

audience research, 371, 373-375

audio mixing, 357

audio post-production, 297, 357

audition, 242

audition video, 100, 110, 114

Austar, 54, 139

Australian Broadcasting Authority see ABA

Australian Broadcasting Corporation
(Commission) see ABC, Australia

Australian Business Number see ABN

Australian Communications & Media Authority
see ACMA

Australian Company Number see ACN

Australian Consolidated Press, 42

Australian Film Commission see AFC

Australian Film TV & Radio School see
AFTRS

Australian Idol, 35,70, 71, 174

Australian Screen Directors’ Association see
ASDA

Australian Taxation Office, 151, 152, 214, 296,
410, 411-412, 413

418
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Australian Writers Guild see AWG
autoconform, 351
AWG, 100

Baird, John Logie, 3, 6-9

Bananas in Pyjamas, 174

BBC, 3,8, 9, 10, 14-15, 17, 18, 26, 33,45

Bell Laboratories, 7, 23

Below the Line costs, 279, 284-298

Big Brother, 35,71, 132,174, 373

binary code, 23, 28

bit player, 238, 242, 289

blasphemy, 392

blocking the scene, 247

Bond, Alan, 42

Bond Corporation, 42

Bostock, Lester, 260

BRACS, 41

Braun, Karl, 6

breach of copyright, 382-384

British Broadcasting Corporation see BBC

Broadcasting Act 1990 (UK), 17

Broadcasting Legislation Amendment (Digital
Television) Act 2006 (Cth), 57

Broadcasting Services Act 1992 (Cth), 42, 52, 393

Broadcasting Services Amendment (Media
Ownership) Act 2006 (Cth), 43

Brych v Herald & Weekly Times, 392

BSkyB, 19, 26, 32, 33

budget offsets, 201, 277, 335, 340-342

budget variance, 337

Burnett, Mark, 71

burnt-in timecode, 352

business name, 410

cable TV, 17, 18, 19, 20, 26, 30, 35, 140, 185
call sheets, 216
camera cards, 317
camera crew, 224-227, 293
Campbell-Swinton, AA, 6
Canal +, 18
CanWest Global Communications, 42, 370
capture see digitising
car hire see vehicle hire
carnet, 269-270, 295
Cartoon Network, 18
cash-flow schedule, 207
cast, 200, 214, 284, 289-291, 305-306
cast cross-plot, 239
cast repeat & residual payments, 290
casting, 241-242, 263
documentary, 250-251
reality TV, 249-250
casting director, 241

Index 419

cathode ray tube, 6, 7

CBS network, 10, 12, 13, 14, 19, 20, 34

cel animation, 73

centre cut-out, 30

CGI, 298, 353-354

chain of title, 97-99, 109, 143, 196

channel, 8§, 41

Channel 4 (UK), 16, 25

characters (drama), 117-118, 120, 123, 124,
236

charter flights, 266

children’s programs, 52, 73, 144, 173

Chindamo, Frank, 177

churn rate, 33, 36

cinema release, 188

claymation, 75

CNN, 18, 20

colour TV, 9, 10, 11, 40

comedy, 51, 62-64

Commonwealth Bank v Preston, 391

community TV (Aust.), 41

completion guarantor, 156-157, 196, 342

computer-generated imagery see CGI

concept, 79, 84

confidential information, 378, 386-388

contempt of court, 376, 390-392

content quotas, 45,55, 139

contingency, 299, 341, 342

Continuity Daily Report, 218

convergence, 36-37

Cop It Sweet, 169

co-production, 98, 154-155

copyright, 98, 258, 263, 376-386

Copyright Act (Cth) see copyright

Corporations Act 2001 (Cth), 401, 402

Corroboree 2000, 315

Cost Report, 335-343

costume see wardrobe

costume designer, 232

Crew Deal Memo, 196, 214, 227

crew fees, 285

crew meals, 271, 296

crossing the line, 316, 354

current affairs, 51, 66, 223, 224, 301, 308, 359

Daily Progress Report, 218, 326

DCITA see Dept of Communications IT &
the Arts

deal memo, 96-97

defamation, 376, 388-390

delivery materials, 360-361

Dept of Communications IT & the Arts, 57, 58,
151, 153

development budget, 96, 100-101, 282
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digital audio, 27
digital signal
advantages, 27-28, 30, 33
invention, 23

digital transmission (Aust.), 23, 56-57

digital video broadcasting-hand-held see
DVB-H

digital vision effects, 23, 321, 353

digitising, 349

director fee, 283

Director of Photography, 224-226, 231, 293

director role, 95, 108, 118, 126, 160, 161-162,
197, 300, 314, 315, 316, 318, 321

Discovery Channel, 18

distributor, 105, 141-142, 182, 185

Division 10B tax concessions, 150, 152

Division 10BA tax concessions, 48, 143,
148-149, 150-152

docudrama, 62

documentary, 51, 64-66, 116, 126-127, 138, 139,
140, 145, 224, 230, 250-251, 259-260, 281,
291, 293, 295, 296, 301, 308, 359-360

docusoap, 71, 72, 130

Donnelly v ATS, 396

Donoghue, Bob, 370

double, 238, 289

double-entry accounting, 207, 332

Dragnet, 12

drama, 12, 50, 61-62, 116-126, 138, 139, 140,
144, 198-200, 226, 229, 236, 253, 263,
280-281, 289-291, 293, 296, 318

dramatic arc, 121

dramatic conflict, 122

DuMont, 11

duty of care, 215, 327

DVB Project, 29

DVB-H, 57, 177

DVD sales, 189-190

DVE see digital vision effects

Eastway, John, 163
editing, 345-352, 354-355, 358-360
film, 346, 347
linear, 347, 348
non-linear, 23, 65, 297, 347, 351
sound, 356, 357
videotape, 346
editing script, 345, 359
EDL, 349, 351, 357
Electronic Program Guide, 33
electronic scanning system, 6, 7
EMI-Marconi, 9, 15, 40
employment of children, 200, 239, 244-246,
289, 305

Endemol, 71, 373

enhanced services, 33-34

errors & omissions (E&O) insurance, 213, 297
excess baggage, 266, 295

executive producer, 81, 360

expanded scene breakdown, 123

extras, 237,239, 241, 242, 289, 305

Facilities Request, 315

factual entertainment see infotainment

Farnsworth, Philo T, 7, 9

FBT see Fringe Benefits Tax

FCC, 10, 11, 14, 15, 18, 20, 24, 29

Federal Communications Commission see
FCC

fee deferral, 99-100, 282, 284

FFC, 48, 136, 138, 145, 151, 152, 153, 182

field crew, 65, 224

Film Australia, 147

Film Finance Corporation Australia see FFC

Film Industry Safety Code, 328

Film Producers’ Indemnity, 212, 296

film shoot, 222

Film Victoria, 102, 146

Film-Licensed Investment Companies see FLIC
scheme

first assistant director (1st AD), 216, 238, 258,
301, 302, 306

fixer, 273

Flamm, Donald, 8

flash animation, 75

FLIC scheme, 152-153

floor manager, 311, 312

focus group, 374

Ford Foundation, 13

format rights, 378, 386

Four Corners, 165, 391

Fox network, 11, 20

Foxtel, 53, 54, 55, 139, 406

FPI see Film Producers’ Indemnity

Francis Day & Hunter v Bron, 383

Freeview, 26, 33

Fringe Benefits Tax, 289, 415

G v Day, 387

gaffer, 226, 229

game shows, 70, 72, 116
George, Peter, 273
Going Home, 62
Grabiner, Stephen, 32
Grabovsky, Boris, 7
Graham, Trevor, 127
Grand Alliance, 29
green room, 320
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Green v BCNZ, 378, 386
greenlighting, 82,93, 102, 195

grips, 226, 229, 230, 293

GST, 278, 336, 403, 406, 408, 410411
guerilla comedy, 64

Gunston, Norman, 64

Harmon Pictures v Osborne, 383
HBO, 18,20

HDTV, 3,9, 24, 25, 29, 30, 56, 224
Hennock, Frieda, 15

Herald & Weekly Times, 42
Herbert, Peter, 170
high-definition television see HDTV
Hill, David, 48

Hilton Cordell Productions, 154
Hinch v A-G (Victoria), 392
holiday pay, 288

Hollywood, 12

Home Box Office see HBO
Homicide, 50

HUT, 374

Hutchinson, Capt Oliver, 8
Hutton Inquiry, 17

I Love Lucy, 12,13, 63
Imparja, 41
In Melbourne Tonight, 49, 51
Income Tax Assessment Act 1936 (Cth) see
Division BA tax concessions 6
Indigenous consultant, 261
Indigenous culture, 262
Indigenous protocols, 260-261, 263
deceased persons, 262
infotainment, 52, 68-69, 301, 309
interactive TV, 24, 34, 35-36
interactive website, 35, 36, 39, 173, 174-176
investment
broadcaster, 135, 136, 139, 181
corporate, 135, 154
government agency, 135, 148
portfolio, 150
private, 135, 148-153
sponsorship, 134
iso record, 323
1TV, 15, 17, 25, 26, 32

John Fairfax & Co, 42

John Fairfax v Consolidated Press, 378
John Fairfax v McRae, 392

joint venture, 406-407

Kemmerer, Walter William, 15
Kennedy, Graham, 51, 70

Index

Kilometrage see private vehicle allowance
KKR, 43

Kohlberg Kravis Roberts & Co see KKR
KTHE Los Angeles, 15

KUHT Houston, 15

Lane, Don, 51

Lange v ABC, 390

lead actor, 237

legal costs, 299

letterbox, 30

Lifestyle programs see Infotainment

lighting, 227, 229, 293, 311, 321

line producer, 80, 81

links van, 324

living history, 72

local council approval, 255

location, 199, 232, 252-260, 302, 303-304
overseas, 272, 295

location agreement, 258, 260

location database, 254

location fee, 258, 292

location manager, 254

location survey, 258, 260, 281, 295

log line, 84, 85, 107, 116

Logies, 3

Lonely Boy Richard, 127

Love My Way, 55,139

Lowy, Frank, 42

Lubcke, Harry, 7

M1 (Singapore), 177

McDonald, Garry, 64

McElroy, Hal & Di, 62

McFeast Live, 320

Magazine programs see infotainment

make-up, 233-234, 255, 292, 306

marketing, 181, 185-190

marketing budget, 183

marketing plan, 109, 172

MEAA, 215, 237, 243, 285, 291, 328, 329

mechanical scanning system, 6, 7, 8

Media Entertainment & Arts Alliance
see MEAA

merchandising, 87, 173-174

microphone, 65,228, 293, 311

microwave links, 324

MIFED, 186

Mighty Morphin Power Rangers, 174

minder, 273, 320

MIPCOM, 186

MIPTV, 186

mobile video content, 39, 177-179

mockumentary, 64

421
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moral rights, 385

Motion Picture Production Agreement see
MPPA

motor vehicle insurance, 213, 297

MPEG, 27

MPPA, 285

multi-camera production, 67, 227, 249, 310,
311-319, 321-324

multichannelling, 19, 24, 25, 30-33, 57

multi-risk insurance, 213, 296

Murdoch, Rupert, 11, 19, 20, 56

Murray, Sue, 167

music in production, 298, 355-356

music programs, 52, 72

mutual gains bargaining, 164

My Restaurant Rules, 132

Napster, 25, 37

NAPTE, 186

narrative comedy see sitcom

NBC network, 10, 11, 14, 19, 20

negative film risk insurance, 213, 296

negotiation, 164-166

Network 7 (Aust.), 42, 43, 370

Network 9 (Aust.), 42, 52, 370, 372, 373

Network 10 (Aust.), 42, 43, 52, 56, 368, 370, 371,
373

network programmer, 365, 366

networking, 167-168

News Corp, 37, 53, 406

news programs, 51, 66-67, 223, 366

Newton, Bert, 51

night shoot, 200, 239, 304

Nipkow disc, 6,7, 9

NITV, 58

Nixon, Richard, 13, 16

Nixon-Kennedy Great Debates, 13

Nokia, 37

non-theatrical sales, 188

Northern Star, 42

Northern Territory Film Office, 105

NSW Film & TV Office, 102, 146

NTSC, 10, 40

OB see outside broadcast

OB van, 310, 321

obscenity, 392

Office of Film & Literature Classification
(OFLC), 393, 394

OMF, 357

ONdigital, 26, 32, 37

online edit, 351-352

Opportunity Knocks, 378

option of rights, 89

Optus, 53

Optus Vision, 54

O’'Sullivan v MAM, 381

outside broadcast, 51, 310, 321-324
overage, 201, 335, 337, 340
overseas shoots, 234, 268, 272-274
overtime, 286, 290, 306

0zTAM, 373

Pacific Film & TV Corporation see PFTC

Packer, Kerry, 42

PAL, 15, 40

partnership, 398, 404-406

Patrol Boat, 199

pay TV (Aust.), 41, 52-55, 73, 139, 185, 396

PAYG, 214,411-412,413

payroll tax, 214, 288, 403, 414-415

PBL, 42, 53, 406

PBS, 13, 16,70

peercasting, 37

Peking to Paris, 273

penalty costs, 200, 239, 287, 290, 304

per diems, 271, 296

performance rights, 379

period drama, 233, 234, 306

Pesce, Mark, 37

petty cash, 210

PFTC, 104, 146

pillar-box, 30, 353

pilot episode, 100, 113-114, 375

Pizza, 114,174

podcasting, 39, 177

post-production script, 298

PPCA, 384

pre-sale, 134, 136, 137, 138, 139, 140, 172, 181,
182, 186

prime time, 369

Princeton Video Images, 34

privacy, 396

private company, 398, 400-404

private vehicle allowance, 267, 295

producer fee, 283

producer role, 79-82, 89, 95-96, 117, 125, 126,
131, 134, 158-170, 172, 173, 195, 275, 312,
320, 325-326, 328, 345-346, 360, 361

production accountant, 206

production budget, 96, 109, 112-113, 201,
277-299, 329, 331, 337

production contracts, 143, 155

production designer, 230

production manager, 96, 196, 198, 201, 202,
204, 207

production office, 198, 204-206, 294, 407-408

production safety, 215, 274-276, 327-329

© Cambridge University Press

www.cambridge.org



http://www.cambridge.org/052168238X
http://www.cambridge.org
http://www.cambridge.org

Cambridge University Press

978-0-521-68238-1 - The Business of TV Production
Craig Collie

Index

More information

production schedule, 108, 202, 280, 300-309,
342

program classification, 45, 368, 393-396

program format, 111, 221

proof of concept, 176

proposal document, 90, 93, 106-111, 116, 127,
133

props, 231, 292

Public Broadcasting Act 1967 (US), 16

Public Broadcasting Service see PBS

public domain, 382

public liability insurance, 213, 258, 296,
417

publicity, 185, 361

PUT, 374

Qintex, 42
quiz shows, 12, 50, 70

radiofrequency spectrum, 10, 24, 25, 27, 56

Radiolympia, 9

ratings, 374

RCA, 7,8, 10, 20

reach, 374

Real Lives, 17

reality TV, 52, 60, 70-72, 116, 130-132, 249-250,
371

re-creation, 251

Registrar of Court of Appeal v Willesee, 392

rehearsal, 246, 318-319, 323

Reichs-Rundfunk-Gesellschaft (RRG), 9, 10

Reith, Lord, 14

remote links, 323, 324

rental cars see vehicle hire

repeat & residual payments, 290

research, 96, 116, 127-130, 281, 295

revenue projections, 109

rights management, 179, 190-191

Roedy, Bill, 21

Roots, 13

Rosing, Boris, 6, 7

running order, 315, 317

rushes, 327, 345

SAFC, 104, 147

safety consultant, 215

safety officer, 243

Safety Report, 215, 328, 329

Sale of the Century, 70

sales agent see distributor

satellite links, 324

satellite TV, 19, 26, 185

SBS, 41, 48-49, 137, 138, 369, 370
scene breakdown, 120

Index 423

schedule
cast, 238-239
post-production, 344
pre-production, 202
production. See Production schedule
transmission, 86, 136, 365-373
screen performance, 247-249
Screen Producers Association of Australia see
SPAA
Screen Tasmania, 105, 147
screenrights, 188, 385
ScreenWest, 105, 147
script, 110, 116, 122, 123-126, 190, 214, 281,
317
script breakdown, 198-200, 231, 232, 238,
291
script timing, 201
SECAM, 11
second unit, 226
sedition, 392
self-restoration of signal, 28
Selsdon Committee, 9
series producer, 81
Sesame Street, 73
set-top box, 27
Shannon, Claude, 23
share, 374
shooting block, 301, 308
shooting ratio, 218
shooting script, 110, 128, 359
showtime, 139
Silverman, Fred, 19
Simplified Tax System, 415
sitcom, 12, 51, 62-63, 105, 116, 143
Skase, Christopher, 42
sketch comedy, 51, 63-64, 116, 143
Skippy, 50
Sky Channel, 19
soaps, 50, 61
sole trader, 398, 400
sound post-production see audio
post-production
Sound recordist, 228,293
South Australian Film Commission see SAFC
South Park, 75,114, 174
SPAA, 100, 187, 237, 285, 291
Special Broadcasting Service see SBS
special effects, 329
split location, 257
sport programs, 19, 33, 51, 67-68, 138, 323
Statement of Investors’ Funds, 342
status of workers, 288,413
Stokes, Kerry, 42
story outline, 119
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story rights, 280

studio audience, 320

studio control room, 312

studio floor plan, 316

studio guests, 319

studio set, 199, 231, 232

stunt performer, 243-244, 289, 329

subjudice proceedings see contempt of

court
subplot, 124
superannuation, 288, 416
supervising producer, 81
support actor, 237
Survivor, 71
Sutton, Henry, 39
Sylvania Waters, 70

Talbot v GTV, 388

TARP, 374

Tax File Number, 405

Teenage Mutant Ninja Turtles, 174

Telecommunications Act 1996 (US), 24

Telstra, 53, 177, 406

Ten Canoes, 263

That Was the Week That Was, 15
The Amazing Race, 72

The Block, 132

The Bridge Networks, 57, 177
The Early Show, 34

The Family, 70

The National, 368

The Office, 241

The Simpsons, 63, 174, 373
TiVo, 34

tonight show format, 50, 69
Trade Practices Act 1974 (Cth), 45
travel allowance see per diems
travel insurance, 213, 297
treatment, 90, 108, 118, 119
trespass, 397

triplecasting, 56

trust company, 404

Turner, Ted, 18
TV studio, 311-312

UHF, 10, 13, 15, 40

underage, 337

underlying rights, 98, 190, 377, 378, 379, 380
UsMob, 175

Vadiveloo, David, 175
variety programs, 50, 69
vehicle hire, 267, 294
VHF, 10

video compression, 27
video-journalism, 65, 223
Vietnam War, 13
vilification, 393
Vincent, Paul, 176
virtual advertising, 34
vision mixer, 312

vital leap, 163

walk-through, 319, 323

Walsh, Mike, 51

wardrobe, 232-233, 255, 291, 306

Warwick Films v Eisinger, 383

Waterhouse v ABC, 391

Watson, Paul, 70

website marketing, 187

WebTV, 36

Weekes, Robbie, 315

wet weather cover, 239, 303, 304

Who Wants to be a Millionaire?, 35, 70

widescreen picture, 29-30

Wimbledon tennis coverage, 33

Winner Take All, 162

workers compensation insurance, 211, 214, 288,
296, 416

World Congress of Science & Factual
Producers, 186

writer, 95,99, 118, 119, 122, 125-126, 160, 280

Zworykin, Vladimir, 7, 11
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