
The Business of
TV Production

Craig Collie

www.cambridge.org© in this web service Cambridge University Press

Cambridge University Press
978-0-521-68238-1 - The Business of TV Production
Craig Collie
Copyright Information
More information

http://www.cambridge.org/9780521682381
http://www.cambridge.org
http://www.cambridge.org


477 Williamstown Road, Port Melbourne, vic 3207, Australia

Cambridge University Press is part of the University of Cambridge. 

It furthers the University’s mission by disseminating knowledge in the pursuit of  
education, learning and research at the highest international levels of excellence.

www.cambridge.org  
Information on this title: www.cambridge.org/9780521682381

© Craig Collie 2007

This publication is in copyright. Subject to statutory exception  
and to the provisions of relevant collective licensing agreements,  
no reproduction of any part may take place without the written  

permission of Cambridge University Press.

First published 2007

A catalogue record for this publication is available from the British Library

National Library of Australia Cataloguing in Publication data

Collie, Craig
The Business of TV Production

Includes index.
isbn -13 978-0-52168-238-1 paperback

isbn -10 0-52168-238-x paperback
1. Television broadcasting. I. Title.

384.55065

isbn  978-0-521-68238-1  Paperback 

Reproduction and communication for educational purposes
The Australian Copyright Act 1968 (the Act) allows a maximum of one chapter or 10% of the
pages of this work, whichever is the greater, to be reproduced and/or communicated by any
educational institution for its educational purposes provided that the educational institution

(or the body that administers it) has given a remuneration notice to Copyright Agency Limited
(CAL) under the Act.

Reproduction and communication for other purposes
Except as permitted under the Act (for example a fair dealing for the purposes of study,
research, criticism or review) no part of this publication may be reproduced, stored in a

retrieval system, communicated or transmitted in any form or by any means without prior
written permission. All inquiries should be made to the publisher at the address above.

Every effort has been made to trace and acknowledge copyright, but in some cases this may
not have been possible. The publisher apologises for any accidental infringements and would

welcome any information to redress the situation.

Cambridge University Press has no responsibility for the persistence or accuracy of  
URLs for external or third-party internet websites referred to in this publication,  

and does not guarantee that any content on such websites is, or will remain, accurate  
or appropriate. 

www.cambridge.org© in this web service Cambridge University Press

Cambridge University Press
978-0-521-68238-1 - The Business of TV Production
Craig Collie
Copyright Information
More information

http://www.cambridge.org/9780521682381
http://www.cambridge.org
http://www.cambridge.org

	http://www: 
	cambridge: 
	org: 


	9780521682381: 


